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Credit Distribution, Eligibility and Pre-requisites of the Course 

Course Title & Code Credits 

Credit 

Distribution 
Eligibility 

Criteria 
Pre-requisite  

L T P 

Innovation and Social 

Change  

(UPC: 3123100019) 

4 1 0 3 
Class XII 

Pass 

Students must be familiar with 

concepts taught in any course 

under DSE-03 

L = Lecture; T = Tutorial; P = Practical/Practice; UPC = Unique Paper Code 

 

 

Learning Objectives 

The learning objectives of this course are as follows: 

● Understand the role of innovation in driving social change 

● Learn to identify and assess opportunities for social innovation 

● Develop skills in designing, implementing, and evaluating social innovation 

initiatives in the Indian context 

Learning Outcomes 

Upon completion of this course, students will - 

● develop an understanding of the role of innovation in driving social change 

● will be able to critically evaluate social innovation initiatives and approaches in the Indian 

context. 

● will be able to design, implement and evaluate social innovation initiatives. 

● will be able to work collaboratively with diverse stakeholders in the social innovation 

process. 

Outline of DSE-04A 

This course will provide students a critical understanding of the potential for innovation to 

drive social change as well as the practical skills and knowledge needed to design, implement 

and evaluate social innovation initiatives by factoring in the challenges like traditions and belief 

systems in societies. It will introduce students to the relevance of Design Thinking approach 

and human-centred design in this context. Besides learning from the latest case studies students 

will also be exposed to the indigenous knowledge and innovation practices of India. 

Theoretical Component (15 Hours)  

Understanding Social Problem; Traditions, Beliefs and Challenges in the context of innovation; 

Design Thinking Approach and human-centred design; Indigenous systems and Innovative 

Practices of India; Collaboration and collective action for social change; Innovation, Ethics and 

Social Responsibility; Case Studies of successful social innovations. 

Suggestive Themes 

▪ Promoting Social Entrepreneurship 



▪ Use of Education and Public Awareness in promoting innovative solutions 

▪ Using traditions and beliefs for social innovation 

▪ Learning from Indigenous systems and Innovative Practices 

▪ Exploring art forms for social innovation 

 

Practical component (90 Hours) 

▪ Data collection – methods, tools and techniques 

▪ Data analysis techniques 

▪ Field visits 

▪ Designing and organising workshops and awareness programmes 
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Note: Examination scheme and mode shall be as prescribed by the Examination Branch, 

University of Delhi, from time to time. 
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