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Credit Distribution, Eligibility and Pre-requisites of the Course 

Course Title & Code Credits 

Credit 

Distribution 
Eligibility 

Criteria 
Pre-requisite  

L T P 

Media Studies: Mapping 

the Field 

(UPC: 3124100009) 

4 3 1 0 
Class XII 

Pass 

Students must have studied at 

least 3-4 papers/courses in Media, 

Journalism or Allied Disciplines 

L = Lecture; T = Tutorial; P = Practical/Practice; UPC = Unique Paper Code 

 

Learning Objectives 

The Learning Objectives of this course are as follows: 

● To learn and appreciate the power of storytelling and its role in daily life 

● To develop independence and confidence in methods of information exploration 

and consumption 

 

Learning Outcomes 

Upon completion of this course the students: 

● will be trained in content production, technologies and contexts 

● will be able to evaluate impact of the media on social values, culture and behaviour 

 

Unit I: Storytelling Renaissance (10 Hours) 

Narratives: Roles and Challenges 

Envisioning the form in digital age: Understanding the 

Transition Representations: Anthropology of stories 

Deconstructing the audience 

 

Unit II: The Geography of Media Landscape (10 Hours) 

Global and Local: Forms and Practices 

Vernacular Media: Mapping the issues and landscape 

 

Unit III: Understanding the Vehicles (12 Hours) 

Mass Mediation 

Newspapers/ Radio/TV/Film/Photo/Theatre/Media 

Convergence Art for Policy Change: Script, Play and 

Production 

 

Unit IV: Theses on Impact (13 Hours) 

The New Information Age: Our Robot 

Storyteller War, Conflict, Culture and Society 

The New Misinformation Age 

Media as Socio-Technological System: Pathway to SDGs 
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Note: Examination scheme and mode shall be as prescribed by the Examination Branch, 

University of Delhi, from time to time. 
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