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Learning Objectives
The course aims to develop an insight and understanding of Ethics and Indian Ethos in Management
and their application in managing business

Learning Outcomes

After completion of the course, learners will be able to:

1. Discuss the role of ethics in Business.

2. Recognise the concept and elements of Indian ethos and management lessons from Indian scriptures.
3. Describe work ethos and values and their relevance in managing business enterprises.

4. Analyze the Indian system of learning and the philosophy of karma.

5. Demonstrate the application of Indian Ethos in Holistic Management.

Course Contents:

Unit 1: Business and Indian Ethics (18 hours)

a) Introduction, Approaches to Business Ethics, Role of Ethics in Business, Business Ethics and Moral
Obligations; Business Ethics and Management,Global perspectives on Business Ethics; Corporate
Social Responsibility; Corporate Governance; Cases Studies on unethical practices in industry/
corporate sector.

b) Concept and Nature of Indian Ethos, Relevance for Management and Business, Role and Significance
in Managerial Practices — Management Lessons from Indian Heritage Scriptures and Vedas,
Management Lessons from Kautilya’s Arthashastra; Ethics v/s Ethos; Indian Management v/s Western
Management, Principles Practised by Indian Companies.

Unit 2: Work Ethos and Values (9 hours)

a) Work Ethos: Meaning and Dimensions, Factors Responsible for Poor Work Ethos

b) Values: Meaning, Significance of Value System in Work Culture, Values and Work Ethics,
Relevance of Value Based Management, Impact of Values on Stakeholders: Employees, Customers,
Government, Competitors and Society

Unit 3: Indian Systems of Learning (9 hours)

Learning: Meaning and Mechanisms, Gurukul System Vs. Modern System of Learning; Indian Model
of Management including Laws of Karma and its relevance in business settings; Corporate Karma:
Meaning and Guidelines for Good Corporate Karma.
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Unit 4: Holistic Management System (9 hours)

Self-Management: Personal growth and Lessons from Ancient Indian Education System; Personality
Development: Meaning, Determinants, Indian Ethos and Personality Development; Workplace
Spirituality - Spirituality in Management in Modern Era, Values of Spirituality at workplace; Holistic
approach for managers in Decision Making.

Exercises

The learners are required to:

1. Discuss the role of ethics in Business enterprises through case studies.

2. Identify ethical practices followed by Indian Companies such as Infosys and Tata
3. Examine unethical practices in the corporate sector in recent times

4. Apply workplace spirituality for personal development

5. Relate the knowledge of Indian scriptures for creating positive work culture

Suggested Readings

e Al Gini, Case Studies in Business Ethics,6th edition 2009, Pearson Education.

Biswanath Ghosh, Ethics in Management and Indian Ethos, Vikas Publishing House, 2009
Chakraborty, S.K. Management by Values, 2009, Oxford University Press, New Delhi
Chakraborty, S.K.: Foundation of Managerial Work-Contributions from Indian Thought, 1998,
Himalaya Publication House, Delhi

Chhabra, T.N., Values and Ethics in Business, 2011, Sun India Publications, New Delhi
Fernando, A.C., Business Ethics: An Indian Perspective, 2009, Pearson Education, New Delhi
Joseph Des Jardins, An Introduction to Business Ethics, 2009, Tata Mc Graw Hill

Khandelwal NK, Indian Ethos and Values for Managers, Himalaya Publishing House, 2009

R Nandagopal, Ajith Sankar RN: Indian Ethics and Values in Management, 2010, Tata Mc Graw
Hill

S.K. Chakraborty, Ethics in Management-Vedantic Approach, New Delhi, 1997, Oxford India Ltd.
Swami Jitatmananda, Indian Ethos for Management, Rajkot, Ramakrishna Ashrama, 1996.

e Velasquez, Business Ethics, Concepts & Cases, 6th edition, 2009, PHI

Note: Suggested readings will be updated by the Department of Commerce and uploaded on
Department’s website.
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