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Learning Objectives
. The Leafning Objectives of this course are as follows:
*» To educate learners about media and its impact
» To acquaint learners with the role of media in psychosccial change.
" & To help learners understand critical issues related to media -
. Learning outcomes
Aﬁer completmg this course, the student will be able to:
+ Understand the concept of media and its interface with psycholo By
¢ Distinguish between fantasy and reality :
¢ . Analyse the relationship between advertising and persuasmn
¢ Critically examiue the psychosocial influences of media
SYLLABUS OF DSE - 5
Unit -1 . ' (9 Hours)

Introduction to Media Psychology- - Nature and scope of media psychology; Classic
Theories in Media Studies (Marshall McLuhan, Baudrillard); Research in Media Psychology;
Indian perspective of Media Psychology

Unit - 11 (12 Hours)
Media and the User- Fantasy and reallty, Expressmg self and identity through sccial medxa

Finding communities (Fandoms, virtual communities); Use and abuse of internet

Unit 111 o | ' (12 Hours)
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Social ImpactlofMe‘dla Media influences on pro-social behaviours, violence, and aggression;
Psycho-social -effects (social comparisons, body image, substance use);. Advertising and
perstiasion (Advertising appeals, A[DAS Model)

Unit -1V + {12 Hours)
. Critical Issues in Media Psychology- Media as a tool for social and political change (Social
Media movements, Propaganda); Representations of social groups in media (Gender and
sexuallty, religious minorities, disability); Ethics and Media

Tutorial component . » o (15 Hours)
Suggestive Tutorial Activities

» Discussions around use of media for campalgn promotion like Swachh Bharat Abhlyan )
Fit India etc.

¢ Critical thinking exercises like Advertisement Analyser worksheets

¢ Questionnaires to understand social media and its impact, such as Social Media Use
Questionnaire (e-SMUQ) or Internet Addiction Scale

o Reflective exercise on 1dent1fymg influence of social media on behaviour

¢ Documentary screenings and discussions

¢ Discussions around FOMO and JOMO

Practical component (if any) - NIL
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. McLuhan, M. (2001). Usnderstdinding Meclu The extensions of man. United Kingdom:
Routledge.

Newman, M. J. (2015). Image and identitv: Media literacy for young adult instagram
users. Visual Inquiry. 4 (3): 221-227 :

.Sharma, S. & Singh, R. (2011). Advertising: Planning and implementation (5"ed.). PHI
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Engmeermg) 7(3y, 707-713.
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. handbook of mternet psychology Oxford: Oxford University Press.

Merrin, W.. (2005) Baudmﬂard and the media: 4 crztzcal mtroducnon Polity, Wiley

Pescott, C. K. (2020). “I Wish I was wearmg a filter right now” An exploratlon of 1dent1tyr
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Society, 6(4).

Spies Shapiro LA, Margolin G. (2014). Growing up wired: social networking sites and

adolescent psychosocial development. Clinical Child and Family Psychology Review,
17(1),1-18.

Note: Examination schéme and mode shall be as prescribed by the Examination
Branch, University of Delhi, from time to time. -
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