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Learning Objectives

The objective is to familiarize students with each factor of PEST (political, 
economic/environmental, social and technological) while emphasizing both 
adverse and advantageous effects. This course focuses on the negative effects that 
uncontrolled tourism can have on the local community. Students' will gain insight 
into how tourism may support the preservation of both culture and the 
environment. 

 
Learning Outcomes: 

After completing this course, the learners would be able to: 

1. analyze the role of tourism in preserving social values and culture. 
2. justify the relationship between tourism and the environment. 
3. examine the economic impacts of tourism at the local destination. 

Relate tourism with employment generation and discuss the concept of 
tourism multiplier effect. 

4. differentiate between positive and negative political impacts of 
tourism. Discuss the impact of decisions taken by the government on 
destination growth. 

 
Unit 1 

Socio-cultural Impacts of Tourism  

12 Hours 

The nature of socio-cultural impact of tourism, The tourism development process, 

The psychological basis of tourism development, The sociological basis of 

development of tourism, Some specific socio-cultural impacts of tourism, Positive 



and negative socio-cultural impacts of tourism. 

Unit 2 

Environmental Impacts and Impacts of Technology in tourism 12 Hours  

Environmental impact, Environmental impact assessment, Environmental 

auditing, Environment impact assessment process, Environmental protection act, 

Positive impacts of tourism on the environment. Positive and negative impacts of

technology in tourism industry 

Unit 3 

Economic Impacts of Tourism

10 Hours 

The generation of economic impact by tourist spending, Direct, Indirect and 

induced economic effects, The multiplier concept, Types of multipliers, 

Calculation of multiplier effect, Balance of Payments in the tourism sector. Impact 

of G-20 presidency in the growth of India’s tourism. 

Unit 4 

Political Impacts of Tourism  

11 Hours 

Positive and negative tourism impacts, Tourism as a political tool, Impact 

assessment of government policies related to tourism, Role of political stability in

the growth of tourism. Role of political leadership in trade blocks like SAARC, 

BRICS, SCO, G20 on the growth of tourism sector.

Exercises:

The learners are required to: 

1. conduct a case study on socio-cultural impacts of tourism on a chosen
city/ historical site of Bharat.

2. make an assignment on the environmental impacts of tourism in India. 
3. visit any tourist site nearby and list the economic benefits gained by

the local people because of tourism.
4. prepare and present a case study on the impact of Presidency of G 20 on 

the growth of tourism in Bharat.
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Notes: 

1. Suggested Readings will be updated and uploaded on college website 

from time to time. 

2. Examination scheme and mode shall be as prescribed by the 

Examination Branch, University of Delhi, from time to time. 

  

 

  


