DISCIPLINE SPECIFIC ELECTIVE COURSE 9—(DSE-9): Folk Media and Communication

Credit distribution, Eligibility and Pre-requisites of the Course

Course title & | Credits | Credit distribution of the | Eligibility Pre-
Code  course criteria requisite
Lecture | Tutorial | Practical/ of the
Practice course
DSE-9 Folk | 4 3 0 1 Passed Class XIl | NIL
Media and with English
Communication

Learning Objectives

The Learning Objectives of this course are as follows:
e To create awareness among students about the definition of folk, complex

relationship to Indian social structure, transformations in folk media practice

and orient them towards effective and hybrid use of folk media.

Learning outcomes
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The Learning Outcomes of this course are as follows:

e By studying this course, students will be able to explore different folk media
forms of development projects. The students will be able to understand the
importance of folk media in addressing significant issues in the Indian context.

SYLLABUS OF DSE-9:

UNIT -1 (15 hours)

UNIT I: Folk Media and its Forms

e Understanding Oral Tradition and Folk as ‘Medium’

e Folk Media: Concept and Characteristics

e Folk Media: ‘People as Producers’

e Gender and caste in folk

e Forms of Folk Media: Theatre, Music, Dance and other Narrative forms
e Objectives of Folk Media: Aesthetic expression, Expressional and

Communicational

e Folk Media: Scope and Limitations

UNIT -1l (15 hours)

UNIT ll: Folk media and Development

Government Agencies and Promotion of Folk Artists: Song Drama Division,
Publications Division, The Directorate of Advertising and Visual Publicity (DAVP) and

Ministry of Rural Development.

UNIT -1l (15 hours)

UNIT Hll: Culture and Folk Media

e Conceptualizing Folk culture and folk media
e Influence of Modern technology on Folk Communication: (A Comparative

understanding)
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Folk Communities: Art for whose sake? (In the context of ‘Art for Art’s sake’

debate)

Practical component: (30 hours)

The students will visit nearby rural areas in small teams and prepare a report on the
use of folk media to address issues of health, hygiene, nutrition, illiteracy and other
social issues by rural people.
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