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Credit distribution, Eligibility and Pre-requisites of the Course 
 
Course title & 
Code 

Credits Credit distribution of the 
course 

Eligibility 
criteria 

Pre-
requisite 
of the 
course 

Lecture Tutorial Practical/ 
Practice 

Digital 
Communication-
I 

4 3 1 0 Passed 
Class XII 

NIL 

 
Learning Objectives   
 
The Learning Objectives of this course are as follows: 

• To hone skills for online communication and provide interpersonal skills 
required in the digital world.  

• To effectively present themselves in personal and professional capacities 
using online mediums.  
 

Learning outcomes  
 
The Learning Outcomes of this course are as follows: 

• By studying this course, students will be able to understand and learn globally 
emerging forms of digital communication in English and effectively communicate in 
their everyday contexts be it in social or professional situations. 

 
SYLLABUS OF GE LANGUAGE-2  
 
UNIT – I (20 Hours) 
UNIT I: Constructing a Self 
1. Creating a personal/professional profile for social media. (Facebook, LinkedIn etc.) 
2. Striking up formal, informal conversations (register, tone, vocabulary) 
3. Social Media etiquette 
 
UNIT – II (20 Hours) 
UNIT II: Expressing the Self 
1. Blogs, Facebook posts (expressing likes and dislikes) 
2. Formal and informal correspondence (emails, making announcements on social 
groups: expressing/ declining interests, making requests, sharing information) 

GENERIC ELECTIVES LANGUAGE COURSES (GE Language 2) Digital 
Communication-I 
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3. Acknowledging and negotiating opinions 
 
UNIT – III (20 Hours) 
UNIT III: Expressing Visually 
1. Introducing oneself in a vlog (how to create a narrative: biography, autobiography) 
2. Striking a rapport/connecting with viewers/audience (colloquial language, discourse 
markers) 
3. Moderating content (integrating narrative with visuals/images) 
 
Practical component (if any) - NIL 
 
Essential/recommended readings- as listed in the units 
 
Suggestive readings- NIL 
  


