DISCIPLINE SPECIFIC ELECTIVE

DSE HP 3C1: Media, Culture and Society

CREDIT DISTRIBUTION, ELIGIBILITY AND PRE-REQUISITES OF THE COURSE

Course Credits Credit distribution of the Eligibility Pre-
title & course criteria requisite
Code ] . of the
Lecture [Tutorial Practical/ .
. course(if
Practice
any)
Media,
Culture 4 2 0 2 XII Pass NIL
and
Society

Learning Objectives

1. To appraise the importance of culture, cultural transmission and cultural influences on
human interactions

2. To gain knowledge of key theories, concepts, models and perspectives in the study of
communication & media

3. To understand the relevance and roles of communication media in individual lives as well
as in the larger context of culture & society

4. To analyze the relationships, dynamics, and trends within communication media, culture
& society

Learning Outcomes
The students would be able to:
1. Assess the significance of culture, cultural transmission and cultural influences on human
interactions
2. Enhance their awareness on the concepts, models and perspectives in the study of
communication & media
3. Comprehend the relevance and roles of communication media in individual lives as well
as in larger context of culture & society
4. Critically analyse the relationships, dynamics, and trends within communication media,
culture & society

SYLLABUS OF DSE HP 3C1
THEORY
(Credits 2; Hours 30)
UNIT I: Understanding Culture

This unit explores the different dimensions of culture and its types. It also highlights the concepts

6 Hours

of hegemony and ideology along with cultural influences and role of media. It touches upon the
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essence of folk culture and the relation between media, society and popular culture. It revisits the
work of Raymond Williams and Stuart Hall in explaining the concepts of culture and further
provides diverse perspectives on popular culture
Subtopics:

e Concept of cultures, subcultures and counter culture

e Popular, folk and mass culture

e Role of Ideology and hegemony

UNIT II: Media & Media Audience 8 Hours
Unit IT highlights the importance of mass media in our lives and the types of media audiences. It
elaborates on the processes of media audience analysis

Subtopics:

Role of Mass Media in society

Media Audience

Media Audience analysis (segmentation)

Types of Audience

Foucault's Notion of Knowledge and Power

Queer Studies and Representations of Gender in Media

UNIT III: Media and Popular Culture 8 Hours
This unit highlights the relation between media, society and popular culture. It revisits the work of

Raymond Williams and Stuart Hall in explaining the concepts of culture and further provides
diverse perspectives on popular culture

Subtopics:

High Culture and Popular Culture

Relation between Media, Society and Popular culture

Perspectives of Critical Theorists, Functionalists & Interactionists Raymond Williams, Stuart
Hall
Perspectives of Critical theorists: Culture Industry and Mass Deception; Walter Benjamin

UNIT IV: Media Realism and Technologies 8 Hours
This particular unit critically acclaims the notion of media and realism along with gaining insights

into postcolonial theory. It further elaborates upon the Indian Context to Media, Culture & Society
Subtopics:
Introduction to Postcolonial Theory

e Indian Context to relationship between Media, Culture & Society
e Interconnections between Literature, media, Culture and Identity
e Postcolonial from Indian perspective

e Digital media and culture

PRACTICAL
(Credits 2; Hours 60)
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e Media Critiquing- Choose a movie or television series and apply some of the concepts
and techniques about interpretation, ideology, or gender/class/race.

¢ Audience perceptions about media; audience preferences listenership/ viewership

e Assessing the prevalence of cultural stereotypes in the society and depiction of the same
via media
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Note: Examination scheme and mode shall be as prescribed by the Examination

Branch, University of Delhi, from time to time.
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